Japan Books - Philippe Huysveld (GBMC) - < Japan Series >
A new series of Books (5) about the economy, the society, the culture, business,
tourism and the history of Japan.
January 3, 2018 (FPRC) -Mastering the cultural, linguistic, social, economic, technical and business specificities of the Far
East and in particular of Japan is not an easy thing and demands a certain amount of investment in
time and resources.
For this purpose, Philippe Huysveld, Japan expert and senior consultant in Europe-Japan business
at the consulting firm GBMC (Global Business & Management Consulting, www.gbmc.biz), has
written and proposes to you his series of books about Japan, entitled « Japan Series ».
Made of 5 books, available as well in digital format (eBook) as in paper format (paperback), this
collection’s objective is to share with business men, students, Japan 'aficionados' and the general
public about the various aspects of the Land of the Rising Sun.
1) Book #1 : « Lecture Economique de l’Histoire du Japon » (in French):
This book is intended to students studying Japanese language or commerce, as well as to the
motivated reader interested in the History and the Economy of Japan.
Preparing a course on the History of the Japanese Economy, the author realised that there were
plenty of books about the History of Japan in general as well as about the country's Economy ,
especially after 1945, but very few recent books focusing on the purely Economic approach of the
whole History of Japan. Therefore, no doubts about the relevance of this book.
More details from: http://www.gbmc.biz/lecture-economique--e-book.html
2) Book #2 : « The Ultimate Survival Guide for Business in Japan » :
This book is targeted at business executives of companies:
* approaching the Japanese Market,
* reviewing their options in terms of Japan Entry Strategy,
* already exporting to Japan (Indirect Sales) or,
* already established and doing business in Japan (Direct Sales).
In this book, the author shows:
* That the Japanese Market is a great market to approach and that, provided the right methodology
and marketing mix, there are great opportunities to seize in the long-term for foreign companies.
* That it is necessary to get familiar with cross-cultural differences and to understand better your
Japanese clients, their country, their culture and their business system.
* How to market your products or services in Japan (B2C and B2B Marketing Guidelines).
* Which Entry Strategies are available to foreign companies to choose from, as well as guidelines for
selection.
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More details from: http://www.gbmc.biz/survival-guide--e-book.html
3) Book #3: « MOSAICA JAPONICA: Lecture Culturelle du Japon socio-économique' (in French)
(contains a preface from André Jaumotte)
« Aujourd’hui, il y a sans doute mille choses à apprendre de l’Orient : un énorme travail de
connaissance est, sera nécessaire …. L’auteur n’a jamais, en aucun sens, photographié le Japon.
Ce serait plutôt le contraire : le Japon l’a étoilé d’éclairs multiples ; ou mieux encore : le Japon l’a
mis en situation d’écriture. »
This quote (in French) from Roland Barthes in his book « L’Empire des Signes » summarises very
well the concerns of the author in the Japanese social, economic and cultural mosaic. The
increasing globalisation of the last decades have brought the manager, as well as the citizen of the
world, to make the effort to understand and to accept other ways of thinking.
The objective of this work, with its social, economic and cultural perspectives, corresponds to this
approach: it consists in, taking a step back, starting an in depth reflexion about the links or analogies
between the economy and the culture in Japan. The author begins with the observation that some
elements are linked and opens discussion leads.
More details from: http://www.gbmc.biz/mosaica-japonica--ebook-.html
4) Book #4 : « Chronique du Japon des Années 90 : Tribulations culturelles d’un jeune Européen à
Kyoto » (in French) :
Having stayed 30 months (from Octobre 1992 to April 1995) in Kyoto, the cultural capital of Japan,
having traveled a lot inside the country, the author of this chronic wishes, by sharing his everyday
adventures and his trips, to give his readers a good idea of all what Japan was offering in the
nineties.
Sharing his academic, touristic, cultural and social experience, from his contacts with the inhabitants
of Kyoto and of the rest of the country, the author shows to his readers aspects of Japan little known
in the West, details often not perceived by foreign tourists touring in Japan.
Therefore, this book, with its presentation in 30 monthly chronics corresponding to the 30 months of
his stay, full of illustrative pictures, is « easy to read » and targets a wide audience curious to know
more about the cultural, touristic, academic, linguistic, economic and social aspects of the Land of
the Rising Sun.
More details from: http://www.gbmc.biz/chronique-du-japon--e-book.html
5) Book #5 : « Mastering Japan Business » :
A Reference Book for non-Japanese executives about 'How to do business with Japan'!
The same way as in Book #2, this book is targeted at business executives of companies:
* approaching the Japanese Market,
* reviewing their options in terms of Japan Entry Strategy,
* already exporting to Japan (Indirect Sales) or,
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* already established and doing business in Japan (Direct Sales).
Here, the author does not focus on the cross-cultural side of things (please check the other books
for that) but rather covers in details the business side of things in Japan.
First, Philippe Huysveld gives the reader some insight into selected markets in Japan, as well B2C
as B2B.
Second, the author shows how to adapt to the local specificities, Industry by Industry, and gives
some tips and guidelines for building a successful (B2C and B2B) Marketing Mix in Japan.
Third, he introduces and analyses the various Entry Strategies available to foreign companies keen
on developing their business in Japan.
More details from: http://www.gbmc.biz/mastering-japan-business--e-book.html
Contact: Philippe Huysveld, GBMC, 55 avenue Marceau, 75116 Paris, France, Phone: 0033 1 39 72
46 06, E-mail : info@gbmc.biz, Website : www.gbmc.biz, Blog : www.gbmc-blog.biz
Contact Information
For more information contact Philippe Huysveld of GBMC (Global Business & Management
Consulting) (http://www.gbmc.biz)
0033139724606
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